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AKDENIZ UNIVERSITY

INSTITUTE OF SOCIAL SCIENCES / BUSINESS ADMINISTRATION
Thesis Title: The impact of perceived social media marketing activities on
brand equity and purchase intentions: An investigation regarding
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Thesis Supervisor: Prof. Dr. Eyyup YARAS
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Vice Dep. Chair 2024 Nov.- ANTALYA BILIM UNIVERSITY / FACULTY OF
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Research Asst. 2016-2019  ANTALYA BiLIM UNIVERSITY / FACULTY OF
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SCIENCES / DEPARTMENT OF BUSINESS
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PROFESSIONAL EMPLOYMENT

2013-2015 Fibabanka, Antalya, Financial Services Manager

2012-2013 TEB NV —JV BNP PARIBAS, Amsterdam, Analyst

2010 Young&Rubicam “Reklam Evi” Advertising Agency, Trainee
Copywriter

2010 Ajans Medya & John Brown, Copywriter

2009 Thyssenkrup, Human Resources Department, Trainee

2007 Limak Arcadia Hotel, Sales & Marketing Department, Trainee

LANGUAGES

English — 96,25 (YDS)

German — B1



GRANTS & PROJECTS & SCHOLARSHIPS

2017 German Academic Exchange Service (DAAD) Scholarship.

2016-2018 International Project, Coordinator and Trainer — European Union Erasmus+ KA2

Funded “IDEANNOVASHIP” Social Entrepreneurship Project, 12.06.2016-30.02.2018.
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behavior. Economics-The Open Access Open-Assessment E-Journal, 18(1), 20220054.
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and purchase intention: Analyzing the moderating effects of trustworthiness and

expertise, Uluslararas: Iktisadi ve Idari Bilimler Dergisi, 11(2), 151-167.
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Ulakbim TR Dizin Articles
Karayalc¢in, C. ve Yaras, E. (2024). Social media marketing activities and purchase intentions:
Investigating mediating and direct effects regarding brand equity dimensions. Pazarlama
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