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Academic Articles

International Journal Articles (SSCI)

Karayal¢in, C. and Yaras, E. (2024). Consumers’ psychology regarding attachment to social
media and usage frequency: A mediated-moderated model. Behavioral Sciences, 14(8),
676. (WoS — Q2)

Kéroglu, O., Akkog, 1., Turung, O., Caliskan, A., Akbas, M.C., Karayal¢n, C., Giirsel, G. and
Akbas, H. (2024). The effect of organizational ethical climate on job satisfaction among
nurses: The mediating role of trust in Colleagues. Sustainability, 16(10), 4179. (WoS —

Q2)

Turung, O. and Karayal¢in, C. (2024). Bridging brand parity with insights regarding consumer
behavior. Economics-The Open Access Open-Assessment E-Journal, 18(1), 20220054.
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International Journal Articles (Other Peer Reviewed)
Karayalg¢in, C. (2021). An evaluation of impact of advertising intensity on entry mode choice.

Antalya Bilim University International Journal of Social Sciences, 2(2), 118-126.

Karayalgin, C. (2020). Comparative analysis of three empirical studies regarding new product
development/success, Antalya Bilim University International Journal of Social Sciences,
1(2), 5-14.

Kurtulug, K. and Karayalgin, C. (2020). Vib: A marketing case study analysis. Journal of

Business Innovation and Governance, 3(2), 155-160.

Karayalg¢in, C. (2019). Bir sosyal kimlik olarak meslek kimligi lizerine bankacilik sektoriinde
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Policy, 2(1), 43-57.
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Karayalc¢in, C. ve Yaras, E. (2024). Social media marketing activities and purchase intentions:
Investigating mediating and direct effects regarding brand equity dimensions. Pazarlama
ve Pazarlama Arastirmalart Dergisi, 17(3), 619-646.

Karayal¢in. C. (2024). Comparison of brand and retailer equity regarding purchase intentions
of customers in the Turkish automotive sector. Uluslararas: Iktisadi ve Idari Incelemeler
Dergisi, 44, 125-140.



Karayalc¢in, M. ve Karayal¢in, C. (2017). Avrupa Birligi Adalet Divani’nin Ving Karar1 1s181inda
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Proceedings of International Congress

Karayalcin, C. (2023). Investigating the current position of brand extension in recent literature.

Atlas 10th International Social Sciences Congress, March 2023, Konya, Turkey.

Turung, O. and Karayalcim, C. (2022). An investigation regarding the relationships among
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Reviewer, ABU International Journal of Social Sciences (Other International)

Assistant Editor, ABU International Journal of Social Sciences (Other International)
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Amiri, A.Q. (2024). The Impact of Influencer Marketing on Brand Awareness and Purchase
Intentions. Antalya Bilim University, Institute of Postgraduate Education, Business
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Namusoke, C. (2024). Impact of Corporate Branding Strategy on Consumer Loyalty: An
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Demirbas, A. (2024). Afet Zamanlarinda Gorev Yapan Saglik Calisanlarinin Duygusal Zeka ve
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Enstitiisii, Isletme Yiiksek Lisans Programu.
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