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Education

F  Bachelor Ege University — Food Engineering (2004-2009)

P Master Istanbul University — MBA (2009-2011)
Ege University — Human Studies in Social Sciences Program (2014-2018)

P Doctorate  Yasar University — Business Management Department (2012-2017)
PhD Thesis: Cognitive Evaluation of Organizational Change via Postmodern
Epistemology

Academic Employment

b Assistant Professor, Antalya Bilim University, Tourism Faculty (Feb. 2018-)
P Research Assistant, Yasar University, Tourism Faculty (2013-2014)
b Part time lecturer, Yasar University, Faculty of Economics and Administrative Sciences (2012)

Professional Employment

F Technological Educational Institute of Athens / Greece / September 2006 / 6 months / Researcher
about antioxidant effect of some specific food waste / TEI of Athens.

P Palyaco Organization/ 1zmir / August 2008 / 8 months / Assistant of Coordinator / Pre-evaluation
of job applicants, education of newly employed, public relations.

P An Food Products / Aydin / June 2009 / 4 months / Quality Engineer: Documentation and
application of standards 1SO 9001:2008, HACCP, BRC and IFS.

F  Mikron Machine and Mold / Istanbul/ April 2010 / 9 months / Quality Assurance Manager: 1ISO
9001:2008 application, evaluation of current quality control procedure and improving the
procedures, educating employees.

b Sozer Food Products / Istanbul / January 2011 / 9 moths / Quality Assurance Engineer:
Improving the 1SO 9001: 2008, BRC and GMP (Good Manufacturing Plant) implications,
educating employees.

P Yasar University / 1zmir / Project Funding Expert in Technology Transfer Office (2016-2017)
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Destination Marketing: Case of Izmir. In 5th International Conference on Contemporary
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Others

P Girkan, P. & Mutlu, E.E., (2014), Yaratict Dijital Pazarlama (Creative Digital
Marketing), Pazarlama ve Iletisim Kiiltiirii Dergisi-Pi, 4, 42-46. (in Turkish)

Projects

»

Proposal of a Novel Model and Software in Organizational Network Analysis — Funded by Yasar
University, Coordinated by Assist. Prof. R. Serkan Albayrak (2015-2017)

Success Stories About Innovation in Izmir — Funded by “IZKA” (a local NPO), Coordinated by
Selcuk Karaata (2015-2016)

Measuring Perception of Customer and Society for EFQM — Funded by “DYO Inks”,
Coordinated by Assist. Prof. R. Serkan Albayrak (2015-2016), (2014-2015)

Measuring Perception of Society for EFQM — Funded by “Ege Profil” Coordinated by Assist.
Prof. R. Serkan Albayrak (2015-2016)

Market Research of a Specific Product of Toyolnks — Funded by “Toyolnks”, Coordinated by
Assist. Prof. R. Serkan Albayrak (2014-2015)

Tourism Master Plan — Funded by “Bornova Municipality”, Coordinated by Asisst. Prof. Gokce
Ozdemir (2013-2014)

Courses/Teaching

»

- v

»

Restaurant Management and Entrepreneurship
Introduction to Management

Organizational Behavior

Consumer Psychology and Ethics for Tourism

Information Technologies

Research Interests

»

Employee perception, cognitive maps, social networks, conceptual networks, organizational
change, postmodern epistemology, marketing
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