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TEACHING & ADVISING
TEACHING

Teaching experience at different Universities in different countries in English, both graduate and
undergraduate levels. The courses that are taught are (but not limited to) Introduction to Marketing,
Marketing Management, Research Methodology, Marketing Research, Marketing Strategies,
Competitive Advantage and Marketing, Marketing Communication, Advanced Research
Techniques, International Marketing and special subjects in Marketing.

ADVISING
RESEARCH INTERESTS

Marketing,
Marketing Research,
Marketing Strategy

Marketing Management

PUBLICATIONS
Books

Arastirma Yontemleri, 1th Edition, Turkmen Publishing, Istanbul 2010.

Pazarlama Arastirmalari, Enlarged 9th Edition, Filiz Publishing, Istanbul 2008.

Pazarlama Arastirmalari, Enlarged 8th Edition, Literatiir Publishing, Istanbul 2006.
Pazarlama Arastirmalari, Enlarged 7th Edition, Literatiir Publishing, No: 114, Istanbul 2004.
Arastirma Yontem Bilimi, Istanbul Universitesi Publishing, istanbul, 1983.

Dagitim Kanallari, 2. Baski, Istanbul Universitesi Publishing, Istanbul 1983.

Reklam Harcamalari, 2.Baski, Istanbul Universitesi Publishing, Istanbul 1982.

Yéneylem Arastirmalarmin Tiirk Sanayiinde Kullanimi, ISO Publishing, istanbul 1981.

1979 Tiirkiye Pazarlama Arastirmalarinin Incelenmesi, Istanbul Universitesi Publishing, Istanbul
1979.



The Present State and Potentials for Future Development of Management Education in Turkey,
USAID Ankara, Vol. I, I1, 11l and 1V. 1973. 728 pages.

Translations and Editorials:

“Konsolide Edilmis ICC Reklam ve Pazarlama Iletisimi Uygulamalar1 Kodu®, Editors: Kemal
Kurtulus, Sema Kurtulus, Translators: Diren Bulut, Hilal Ozen, Zehra Temizerler, ICC Turkish
National Committee, 2008

Academic Articles

International Journal Articles

KURTULUS KEMAL, ZEYNEP OZDAMAR ERTEKIN, ”Consumers’ Attitude to and Choice of
Store Brands in Fashion Apparel: Role of Gender and Shopping Style”, METU Studies in
Development, Vol 42, No:1, (2015), pp.1-28

KURTULUS KEMAL, KAPLAN MELIKE D., YURT OZNUR, GUNERI BURCU, “Branding
Places: Applying Brand Personality Concept to Cities”, European Journal of Marketing, Vol 44.,
N0:9/10, 2010, pp. 1286-1304

KURTULUS, SEMA, KURTULUS KEMAL, “Prospects, Problems Of Marketing Research and
Data Mining In Turkey”, Enformatika Vol:11 January 2006

KURTULUS, KEMAL, KURTULUS, SEMA, YENICERI, TULAY, YARAS, EYUP,
“Psychographics Explaining Store Brand Buying Behavior”, Bogazi¢i Journal, Review of Social,
Economic and Administrative Studies, Vol. 19, No 1-2,2005

KURTULUS, KEMAL, “Perceptions, Attitudes and Behavior of Residents of Istanbul Toward
Environmental Problems - A Survey Study”, Fresenius Environmental Bulletin, February 1992, pp.
7-9.

KURTULUS, KEMAL, “Entrepreneurship in Turkey”, Journal of Small Business Administration,
Fall, Virginia, 1987.

KURTULUS, KEMAL, “Computer Utilization in Turkish Industry”, AMSE Review, Vol: 2, No:2,
Spring 1985.

KURTULUS, KEMAL, “Computer Usage and Employment of OR Techniques in Turkish
Industrial Firms: A Survey Study”, European Journal of Operational Research, Number:14, 1983.

KURTULUS, KEMAL, “Development of Marketing Research in Turkey”, Journal of European
Research, January, 1980.

KURTULUS, KEMAL, “The Present Status of Marketing Channels in Turkey”, Management
International Review, No:4,  1980.



KURTULUS, KEMAL, “Channels of Distribution: An Overview and the Effectiveness
Assessment,” Der Markt, Humber 71, 1980.

KURTULUS, KEMAL, “Present Status of Marketing Research in Turkey”, European Journal of
Marketing, Vol:12(8), 1978.

National Journal Articles

KURTULUS, KEMAL VE BOZBAY, ZEHRA, “Ulke Imaji: Japonya ve Cin’in Ulke Imajlar1
Acisindan Karsilastirilmas1”, 1.U. Isletme Fakiiltesi Dergisi, , November 2011, Vol:40, No:2,
pp.267-277.

KEMAL KURTULUS, ABDULLAH OKUMUS; “Consumers’ price perception as a segmentation
criteria: An emerging case”, Nisan 2010, Cilt 39, Say1 1, $5.21-34.

GULLULU UGUR, KURTULUS KEMAL, CANDAN BURCU; “Biiyiik Olcekli Gida
Perakendecilerini Ayirt Eden Temel Ozelliklerin Belirlenmesine Yonelik Bir Arastirma”, Pazarlama
ve Pazarlama Arastirmalar1 Dergisi, January 2006, Vol:1, No:1, pp.13-26.

CANDAN, BURCU, KURTULUS, KEMAL, “Internet Kullanicilarmm Gida, Temizlik ve Kisisel
Bakim Uriinlerinde Sanal Alisveris Yapma Nedenlerini Belirlemeye Yonelik Pilot Bir Arastirma”,
Atatiirk Universitesi, Year:2003, Vol:17, No:1-2, pp.307.

KURTULUS, SEMA; KURTULUS, KEMAL; YENICERI, TULAY VE EYYUP, YARAS,
“Perakendeci Markas1 Tiiketicilerinin Tercihleri ve Bu Tiiketicileri Ayrmada Kullanilabilecek
Temel Degiskenler Uzerine Bir Pilot Arastirma”, Yonetim Dergisi, 1.U. Isletme Fakiiltesi, Isletme
Iktisad1 Enstitiisii, Year:12(38), January 2001, pp.24-40.

KURTULUS, KEMAL, KURTULUS SEMA VE YARAS EYYUP, “Bilimsel Arastirmalarin
Degerlendirilmesi Konusunda Bir Oneri”, Pazarlama Diinyasi, July-Agustos 2000 Y11:14(2000-04),
ss.4-6.

KURTULUS, KEMAL VE DUNDAR, SEMA, A New Sales Technique — TV Home Shopping in
Turkey: Problems and Opportunities- A Case Study”, Yonetim Dergisi, I.U. Isletme Fakiiltesi,
Isletme iktisad1 Enstitiisii, Year:7(25), October 1996, pp.13-16.

KURTULUS KEMAL, “Satisfaction-Dissatisfaction Measurement for Environmental Quality”,
Yénetim Dergisi, 1.U. Isletme Fakiiltesi, Isletme Iktisad1 Enstitiisii, April 1991, pp. 4-9.
KURTULUS KEMAL, “A Segmentation Approach Based on Brand Preference and Loyalty”
Turkish Marketing Journal, April 1990.

KURTULUS KEMAL, “Pazarlama Kavrami Hakkinda Japonya ve Amerika’nin Karsilastirmali
Incelenmesi”, Tiirk Pazarlama Dergisi, January 1988.

KURTULUS KEMAL, “De"scribing the Decision Process of French and German Tourists”, Idari
Bilimler Dergisi , Bogazi¢i Universitesi, January 1987.

KURTULUS KEMAL, “Diinya Ticaretindeki Gelismeler ve Beklentiler”, ISO Dergisi, December
1986.



KURTULUS KEMAL, “Tiirkiye’de YoOnetim Filosofisindeki Degisimler”, ASO Dergisi, March
1985.

KURTULUS KEMAL, “Tiiketicinin Korunmas1: Son Gelismeler ve Degerlendirme”, SO Dergisi,
November 1984.

KURTULUS KEMAL, “Universite ve Sanayi Isbirligi”, ISO Dergisi, September 1984.
KURTULUS KEMAL, “Tiirkiye’de Ihracatta Pazarlama Sorunlar1”, ASO Dergisi, April 1984.

KURTULUS KEMAL, “Pazarlama Kararlarinda Stratejik Planlama”, Pazarlama Enstitiisii Dergisi,
April 1984.

KURTULUS KEMAL, “Tiirkiye’deki Tarimsal Uriinlerin Pazar Sorunlarr”, 1.U.Isletme Fakiiltesi
Dergisi, January 1984.

KURTULUS KEMAL, “Kamuoyu Arastirmalarinin Yaniltici Sonuglar ve Yorumlar”, 1.U.Isletme
Fakiiltesi Dergisi, April 1982.

KURTULUS KEMAL, “Pazarlama Uygulamalar1”, Pazarlama Enstitiisii Dergisi, June 1981.

KURTULUS KEMAL, “Tiirkiye 1963-1977 Planlama Doéneminde Cografik Ekonomik Yogunlugu
- Gegici Sonuglar1”, .U Isletme Fakiiltesi Dergisi, November 1980.

KURTULUS KEMAL, “Tiirkiye’deki Pazarlama Yoneticilerinin Sorumluluklar1”, Bankacilik ve
Ekonomi Yorumlar1 Dergisi, May 1980.

KURTULUS KEMAL, “Muhasebe Bilgisinin Pazarlama Miidiirleri I¢cin Onemi”, 1.U.Isletme
Fakiiltesi Dergisi, April 1980.

KURTULUS KEMAL, “Tiirkiye’deki Pazarlama Arastirmalarimda Ornekleme Y 6netimine Iliskin
Sorunlar”, I.U.Isletme Fakiiltesi Dergisi, November 1979.

KURTULUS KEMAL, “Yiiksek Egitimde Bilimsel Arastirmalarin Onemi”, 1.U.Isletme Fakiiltesi
Dergisi, 1979.

KURTULUS KEMAL, “ihracat Imkanlarmm Degerlendirilmesi ve Tiirkiye'nin Durumu”,
Bankacilik ve Ekonomi Yorumlari Dergisi, May 1978.

KURTULUS KEMAL, “Pazarlama Arastirmalarinda Kullanilan Ozel Davrams Skalalarinin
Degerlendirilmesi”, Pazarlama Enstitiisii Dergisi, No: 12, 1978.

KURTULUS KEMAL, “Satis Yonetiminde Kotalarin Saptanmas1”, Pazarlama Enstitiisii Dergisi,
No: 12, 1979.

KURTULUS KEMAL, “Satis Bolgelerinin Belirlenmesi”, 1.U. Isletme Fakiiltesi Dergisi, No: 12,
1978.



KURTULUS KEMAL, “Pazarlama Yonetimi Reklamciligmi Tanitim Araci Olarak Kullanilmasi”,
Pazarlama Enstitiisti Dergisi, No: 18, 1978.

KURTULUS KEMAL, “Pazarlama Yonetiminde Pazar Arastirmalari”, Pazarlama Enstitiisii
Dergisi, No: 10, 1978.

KURTULUS KEMAL, “A Research Proposal to Measure the Influence of Sex Differentiation on
Consumer Choice”, I.U. Isletme Fakiiltesi Dergisi, January 1977.

KURTULUS KEMAL, “Satig Tahmini Modellerinin Degerlendirilmesi”, Pazarlama Enstitiisii
Dergisi, No: 10, 1977.

KURTULUS KEMAL, “Reklam Etkinliginin Olgiilmesi Uzerine Gériisler”, Pazarlama Enstitiisii
Dergisi, No: 9, 1977.

KURTULUS KEMAL, “Marketing Information System”, Yonetim Dergisi, 1.U. Isletme Fakiiltesi,
Isletme Iktisad1 Enstitiisii, July, 1977.

KURTULUS KEMAL, “Pazarlamada Multivariate Analizinin Uygulanmas1”, 1.U.Isletme Fakiiltesi
Dergisi, April 1977.

KURTULUS KEMAL, “Pazarlama Mesleginin Standartlar1 Gelistirilmelidir”, Pazarlama Enstitiisii
Dergisi, No. 8, 1977.

KURTULUS KEMAL, “Tiirkiye’de Hangi Pazarlama Arastirmas1 ilk Olarak Ele Alnmalidir?”,
Pazarlama Enstitiisii Dergisi, No: 7, 1977.

KURTULUS KEMAL, “Pazarlama Arastirmas1 Projelerinde Gegerlilik Boliimiiniin Onemi ve
Ornegi”, Pazarlama Enstitiisii Dergisi, No: 3, 1977.

KURTULUS KEMAL, “Tirkiye’de Tiiketici Davranislar1 Nasil Gelistirilmelidir?”, Pazarlama
Enstitiisii Dergisi, No. 6, 1976.

KURTULUS KEMAL, “Bilimsel Kamuoyu Arastirmalari Nasil Dizayn Edilmelidir?”, Tiirkiye
Prodiiktivite Merkezi, Ankara, 1976.

KURTULUS KEMAL, “Tiirkiye’de Pazarlama Arastirmalar1 1976 Incelemesinin ilk Bulgular1 ve
Degerlendirilmesi”, Pazarlama Enstitiisti Dergisi, No: 5, 1976.

KURTULUS KEMAL, “Yeni Uriinlerde Satis Tahminleri”, Pazarlama Enstitiisii Dergisi, No: 4,
1976.

KURTULUS KEMAL, “Yeni Kurulmus Sirketlerin Gelistirilmesi ve  Degerlendirilmesi”,
Bankacilik ve Ekonomi Yorumlar1 Dergisi, 1976.

KURTULUS KEMAL, “Pazarlama  Arastirmalarinda  Kullanilan  Ozel  Skalalarin
Degerlendirilmesi”, Pazarlama Enstitiisii Dergisi, No: 2, 1976.

KURTULUS KEMAL, “A Critique of Dhalla and Yuspeh’s Article Titled Forget the Product Life
Cycle Concept”, 1.U.Isletme Fakiiltesi Dergisi, November 1976.



KURTULUS KEMAL, “Decision Theoretical Analysis of Multi-Stage Research Proposals”,
1.U Isletme Fakiiltesi Dergisi, April 1976.

KURTULUS KEMAL, “An Application of Discriminate Analysis in Marketing”, 1.U.Isletme
Fakiiltesi Dergisi, November 1975.

KURTULUS KEMAL, “Pazarlama Arastirmalarmin Gerekleri”, idari Yénetim Dergisi, No: 2,
1975.

KURTULUS KEMAL, “Pazarlama Arastirmalarinda Multivariate Teknigi”, Pazarlama Enstitiisii
Dergisi, No: 1, 1976.

KURTULUS KEMAL, “Pazarlama Yoneticileri Nezdinde Yeni Uriinlerin Gelistirilmesi”, Y®8netim
Dergisi, 1.U. Isletme Fakiiltesi, Isletme Iktisad1 Enstitiisii, July 1975.

KURTULUS KEMAL, “Pazarlama Segmentasyonu Kavrami”, Bankacilik ve Ekonomi Yorumlar1
Dergisi, July 1971.

KURTULUS KEMAL, “Tiirk Sanayisinin Isletme Mezunlar1 ve Endiistri Miihendislerine Olan
Talebi Isimli Arastirma Hakkinda Yorumlar”, Yénetim Dergisi, 1.U. Isletme Fakiiltesi, Isletme
Iktisad1 Enstitiisii, 1975.

KURTULUS KEMAL, “Bilimsel Bir Arastirma Nasil Planlanir?”, Bankacilik ve Ekonomi
Yorumlar1 Dergisi, March 1975.

KURTULUS KEMAL, “Tiketici Davranist Modelleri ve Tekliflerinin  Degerlendirilmesi”,
[.U.Isletme Fakiiltesi Dergisi, April 1975.

KURTULUS KEMAL, “Tiirkiye’de Yoneticilik Egitiminin Gelisimi I¢in Mevcut Durum ve
Potansiyelinin Son Bulgular1”, Yénetim Dergisi, I.U. Isletme Fakiiltesi, Isletme iktisad1 Enstitiisii,
1974,

KURTULUS KEMAL, “Bilimsel Arastirma Raporu Nasil Yazilir”, Yénetim Dergisi, 1.U. Isletme
Fakiiltesi, Isletme iktisad1 Enstitiisii, August 1974.

KURTULUS KEMAL, “Turkiye’de Degisik Idari Okullarda Bulunan Fakiilte Uyelerinin Sayisal
Degerlendirilmesi”, I.U.Isletme Fakiiltesi Dergisi, November 1974.

KURTULUS KEMAL, “Pazarlama Yoneticilerinin Sosyal Sorumluluklar1”, Bankacilik ve
Ekonomi Yorumlar1 Dergisi, April 1974.

KURTULUS KEMAL, “Tiirkiye’deki Cesitli Is Idaresi Okullarmin Degerlendirilmesi”, I.U.Isletme
Fakiiltesi Dergisi, 1974.

KURTULUS KEMAL, “A Stochastic Linear Programming Model”, 1.U.Isletme Fakiiltesi Dergisi,
November 1973.

KURTULUS KEMAL, “S.E.M.A. Pazarlama Arastirmas1”, Isletme Enstitiisii Publishing, 1976.



KURTULUS KEMAL, “Hiirriyet Holding Pazarlama Arastirmasi”, Isletme Enstitiisii Publishing
1976.

KURTULUS KEMAL, “Tiirk Denizyollar1 I¢in Reorganizasyon Arastirmasi”, isletme Enstitiisii
Publishing, 1974.

KURTULUS KEMAL, “Isletme Enstitiisii Tarafindan Onerilen Isletme Konulu Arastirma”,
Istanbul, 1973.

KURTULUS KEMAL, “Mikroanaliz Modeli”, Isletme Enstitiisii Publishing, 1972.

KURTULUS KEMAL, “Lineer Ogrenim Modeli”, Isletme Enstitiisii Publishing, 1972.

Book Chapters

International Book Chapters

“LUVS Disposable Diapers”, in International Business, Dara Khambata & Riad Ajami, Macmillan
Publishing Company, 1992. ss.637-639.

Sak Onkvisit & John J. Shaw, “International Marketing, Analysis and Strategy”, Merrill Publishing
Company, 1989, (Reviewer)

Proceedings
Proceedings at International Conferences

KURTULUS KEMAL, KURTULUS SEMA, BULUT DIREN, “Determining the Main
Characteristics of Internet Addicts”, 9th International Multi-Conference on Society, Cybernetics
and Informatics, 12-15 July,2015, Orlando, Florida, United States of America (Accepted).

KURTULUS KEMAL, KURTULUS SEMA, BULUT DIREN, “Social Media and the Era of
Addiction”, 8th International Multi-Conference on Society, Cybernetics and Informatics, 15-18
July, 2014, Orlando, Florida, United States of America.

BULUT, D., GURSOY U. T. , KURTULUS K., “Multiple Buying Behavior As An Indicator Of
Brand Loyalty: An Association Rule Application®, 13th Industrial Conference On Data Mining
ICDM 2013, 16th-21st July 2013, pp. 193-204, New Jersey , United States of America..

KURTULUS S., KURTULUS K., OZTURK S., "Recent Trends And Prospects Of Marketing
Publications In Turkey", 7th International Multi-Conference on Society, Cybernetics and
Informatics, United States of America, 9-12 July 2013, pp.1-1.

KURTULUS KEMAL, YILDIRIM HUSEYIN HAKAN, YASIN BAHAR, “ Same Country,
Different Ethnicity: The Role of Ethnicity on Impulse Buying”, AMS World Marketing Congress-
Cultural Perspectives in Marketing 2012, Atlanta, United States of America, August 28- September
12012, pp.275-283.



KURTULUS SEMA, KURTULUS KEMAL, OZTURK SELEN, “Research Methodology in
Marketing Publications in Turkey: Review and Evaluation”, 6th International Multi-Conference on
Society, Cybernetics and Informatics, Orlando, Florida, July 17th-20th 2012, pp.212-216.

KURTULUS KEMAL, ET AL., “How Economic Crisis Changed Consumer Segmentation”,
Proceedings of 11th International Marketing Trends Congress, 19-21 January 2012, Venice, Italy.
(ISBN No: 978-2-9532811-3-2).

KURTULUS, KEMAL VE YILDIRIM, MELIKE “SMS Advertising and Life Style Relation”,
Proceedings of 5" International Multi-Conference on Society, Cybernetics and Informatics,
Orlando, Florida, July 19"- July 22" 2011.

KURTULUS KEMAL VE KUTULUS SEMA, “Recent Trends in Marketing Research in Turkey”,
Proceedings of 6" International Conference on Social and Organizational Informatics and
Cybernetics, Orlando, Florida, June 29" June 2" 2010.

KURTULUS KEMAL, KURTULUS SEMA, Bozbay Zehra, “Research Methodology in Marketing
Publications: Review and Evaluation”, Proceedings of 5th International Conference on Social and
Organizational Informatics and Cybernatics, Orlando, Florida, July 10-13, 20009.

KURTULUS DUNDAR SEMA, KURTULUS KEMAL, BULUT DIREN, “Exploring the
Differences Between Heavy and Light Users of Internet News Websites”, Proceedings of 7th
International Marketing Trends Congress, 17-19 January 2008, Venice, Italy.

KURTULUS KEMAL, NASIR SUPHAN, “Integration of Comparison Level Theory to Analyze
the Relationship between Complaint Recovery Satisfaction and Post-Complaint Consumer
Responses”, Proceedings of Relationship Marketing Summit 2007, 13-15 December 2007, Buenos
Aires, Argentina.

KURTULUS KEMAL, NASIR SUPHAN, “Changes in Attitudes toward the Act of Complaining in
a Developing Country”, Proceedings of 7th Global Conference on Business & Economics,
Sponsored by: Association for Business & Economics Research International Journal of Business &
Economics, October 13-14 2007, Rome, Italy.

KURTULUS SEMA, KURTULUS KEMAL, BULUT DIREN, “The Content Analysis of Online
Newspapers in Turkey and Consumer Perceptions”, Proceedings of International Multi-Conference
on Society, Cybernetics and Informatics, July 12-15,2007, Orlando, Florida, USA.

KURTULUS KEMAL, NASIR SUPHAN, “Consumer Behavior of Credit Card Users in an
Emerging Market”, Proceedings of 6™ Global Conference on Business and Economics, Cambridge,
MA, USA, October 15-17, 2006 (Accepted for publishing).

KURTULUS, KEMAL AND OTHERS “Determining Differences Between Retailer and
Manufacturer Brand Buyers in Turkey”, Proceedings of 12" World Business Congress, Eds. E.
Kaynak and T.D. Harcar, June 25-29, 2003, Vancouver, British Columbia, Canada, pp.1-6.

KURTULUS, KEMAL AND OTHERS “Differentiation of Retailer Brand Buyers from
Manufacturer Buyers”, Proceedings of 2003 Academy of Marketing Science Annual Congress,
Vol: XXVI, Ed. Harlan S. Spotts, Washington, D.C. USA, May 28-31,2003, pp.12-15.



KURTULUS, KEMAL AND OTHERS, “Marketing Publication, Challenges and Problems in
Turkey”, Business Research Yearbook, Global Business Perspectives, Vol: X, 2003, Eds.
J.Biberman and A. Alkhafaji, Publication of the International Academy of Business Disciplines,
pp.550-554. (15" Annual Conference of the International Academy of Business Disciplines, April
3-6,2003, Florida-USA).

KURTULUS, KEMAL AND OTHERS, “Predicting Retailer or Manufacturer Brand Preference of
Consumers”, Proceedings of 8" International Conference on Marketing and Development-
Globalization, Transformation and Quality of Life, Eds. C.J. Shultz Il, D.R. Rahtz and M. Speece,
January 4-7, 2003, Bangkok, pp.98-106.

KURTULUS, KEMAL AND OTHERS “Marketing Agency & Client Relationship in Turkey”,
Proceedings of 7" Int. Conference on Marketing and Development- Marketing and Development
Challenges in The 21% Century, International Society for Marketing and Development, Eds.
Sorensen, O.J. and Arnould, E., School of Administration University of Ghana, Accra, Ghana,
January 5-8,2000, pp.471-481.

KURTULUS, KEMAL AND OTHERS “Determining Behavioral Differences Between Two
Different Cola Brand Consumers”, Proceedings of 7" Int. Conference on Marketing and
Development- Marketing and Development Challenges in The 21% Century, International Society
for Marketing and Development, Eds. Sorensen, O.J. and Arnould, E., School of Administration
University of Ghana, Accra, Ghana January 5-8,2000, pp.175-182.

KURTULUS, KEMAL AND OTHERS “TV Home Shopping in Turkey’s Developing Economy: A
Case Study of Kanal Market,” Proceedings of 6" Int. Conference on Marketing and Development-
Marketing Challenge in Transition Economies-, International Society for Marketing and
Development, Eds. Lascu, D.N.; Catoiu, I.; Dholakia, N. and Grossbart, S., Black Sea University-
Mangalia, Romania, July 1-4, 1997, pp.20-27.

KURTULUS, KEMAL, “How to Improve the Quality of Marketing Research in Turkey”,
Proceedings of First National Marketing Symposium, Istanbul, October 1995.

KURTULUS, KEMAL, “1995 Customs - Union and Prospects of Turkish Economy”, Third
Austrian - Turkish Management Seminar Proceedings, May, 1994.

KURTULUS, KEMAL AND OTHERS “Demand Estimation for Passenger Cars in Turkey”,
World Marketing Congress Proceedings, American Academy of Marketing Science, Istanbul,
Turkey, July 1993, pp. 158-162.

KURTULUS, KEMAL, “Environmental Quality and Public Interest” Proceedings of MESAEP
International Symposium, Coma, Italy 1991.

KURTULUS, KEMAL, “Concentration in the Manufacturing Industry in Turkey”, Working Paper
Series 86-102, College of Administrative Science, The Ohio State University, September 1986.

Kurtulug, Kemal “Video Buying in a Developing Country The Turkish Case”, Proceeding of
IAREP Colloquium, Tilburg, Germany 1984.

KURTULUS, KEMAL “Video Buying Behavior - Survey Study”, Proceedings of Annual
Conference of the European Marketing Academy, Rotterdam, Netherlands, April 1984.



KURTULUS, KEMAL “Utilization of the First Order Markov Model in Predicting the Market
Share of Newspaper,” Proceedings of the Academy of Marketing Science Annual Conference,
1983, Miami, U.S.A.

KURTULUS, KEMAL, “Development of Marketing Channels in Developing Countries”,
Proceedings of Academy of Marketing Science: Marketing: A Challenge to Meet Global
Competition, Las Vegas, May 1982.

KURTULUS, KEMAL “OR Techniques in Turkish Industry”, Proceeding of EUROV-TIMS XXV.
Congress, Lausenne, Switzerland, July 1982.

KURTULUS, KEMAL AND OTHERS “A Comparative Study on the Attitudes and opinions of
Satisfied / Dissatisfied Consumers Toward Business, Government and Marketing Practices -The
Case of Istanbul v.s. Bloomington” Proceedings of the Tenth Annual Meeting of the European
Academy of Advanced Research in Marketing, Copenhagen, Denmark, 1981.

KURTULUS, KEMAL AND OTHERS “A Comparative Study of Satisfaction / Dissatisfaction and
Complaining Behavior With Consumer Services: The Case of Bloomington v.s. Istanbul”, ,
Proceedings of Fifth Annual Conference on Consumer Satisfaction, Dissatisfaction and
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